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2016 - 2017
Department:      0240-Communication
Section I:  Annually Reviewed Information

A:  Department Trend Data, Interpretation, and Analysis

Degree and Certificate Completion Trend Data – OVERALL SUMMARY
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Please provide an interpretation and analysis of the Degree and Certificate Completion Trend Data: i.e. What trends do you see in the above data?  Are there internal or external factors that account for these trends?  What are the implications for the department?  What actions have the department taken that have influenced these trends?  What strategies will the department implement as a result of this data?   

Please be sure to address strategies you are currently implementing to increase completions of degrees and certificates.  What plans are you developing for improving student success in this regard? 
Analysis and Interpretation

Completion data for the Communication Department over the last few years has remained stable despite declining enrollments across the college.  Communication majors that attend a two year college such as Sinclair generally go on to major as Communication majors at a four year college or university.  Communication majors at Sinclair typically plan to transfer when they start their degree at Sinclair. 
Internal Factors

Internal factors impacting degree completion include a declining college enrollment and challenges meeting degree requirements.  The department degree requires students to complete 61 credit hours (one of the lowest for the college).  A capstone is required for degree completion.  The one credit hour capstone provides our department summative assessment data and provides majors the opportunity to reflect on their learning experiences while at Sinclair and demonstrate their competency in the field of communication.  Some communication majors do not complete the capstone once they have completed the required coursework and therefore do not fulfil the COM program requirements.  It is believed many of those students continue on to four-year institutions without completing their degree at Sinclair.
External Factors

External factors that impact student completion at Sinclair are four year colleges and universities transfer practices.  Some students report that transfer institutions they are considering do not accept transfer of some non-TAG COM department courses such as Communication Theory, Listening, Nonverbal, and Mass Communication.  Some students therefore only take the courses that will transfer and do not complete the Associates degree.  
Communication Department Strategies

The department has implemented some changes to the capstone to incorporate less written content in favor of a face-to-face exit interview.  This change has allowed the department to gain greater insight into students’ oral communicative competencies while reducing the burden of intensive writing for the capstone. With the addition of the panel-style exit interview, capstone students are interviewed by more than one faculty member providing each student the opportunity for additional feedback.  Prior to the interview, capstone students are now also asked to take a short electronic survey that provides the department with information regarding the student’s plans after graduation.  Capstone students have responded favorably to the exit interview addition and faculty members have gained valuable feedback regarding individual courses and the program overall.  Electronic submission to the ePortfolio in eLearn has also been introduced as a way to make capstone completion more convenient.  Students are then encouraged to share their portfolio of work with potential employers.  Students who transfer to Wright State get the additional benefit of being able to import their work at Sinclair from the ePortfolio directly into Wright State’s learning management system.  Additional changes to the capstone are under consideration including an alternative way to accomplish this summative assessment. 
The Department has worked out an agreement with the University of Dayton such that all COM credits are transferrable when a student completes the Associates at Sinclair.  UD may not accept individual courses when transferring prior to the completion of the Associates degree.  This articulation agreement increases the incentive for students to complete the associates while at Sinclair.  The Department is also looking into the UD Sinclair Academy option as a way to encourage students to complete their associate’s degree before a seamless transition to UD.  A transfer agreement with University of Cincinnati and Wright State University exists however changes in leadership at WSU mandates a revisiting of that agreement.
The Department --which offers degrees in Communication and Multimedia Journalism-- has changed the name of the main degree to better reflect the nomenclature used in industry and at the national level (see chart below).  In the past, the COM major was a Communication Arts degree.  At this time the degree is known as Communication Studies.  Graduate numbers have remained relatively stable over the past 10 years despite decline in college-wide enrollment. We’ve seen a small increase in the total number of degrees (combined COM and JOU) since our last program review. Multimedia Journalism graduates are quite small in comparison to the Communication Studies graduates.
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Please provide an interpretation and analysis of the Course Success Trend Data.  Please discuss trends for high enrollment courses, courses used extensively by other departments, and courses where there have been substantial changes in success.  

Please be sure to address strategies you are currently implementing to increase course success rates.  What plans are you developing for improving student success in this regard? 

Departmental success rates are available below with supporting data by course in Appendix A at the end of this document.

Course Success Trend Data – OVERALL SUMMARY (COM & COMMJ)
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Analysis and Interpretation

The Communication Department course success rates are slightly lower than overall success rates for the division and the college.  In our analysis the department success rates hinge on several factors detailed below.
1. Non-majors

Most students enrolling in COM courses at Sinclair are not COM majors.  Interpersonal Communication is among the Top Five most enrolled courses for the college.  Despite this large enrollment most students are NOT majoring in Communication and believe that a COM course is “unnecessary” for their degree.  COM courses including COM 2211:  Effective Public Speaking and COM 2206:  Interpersonal Communication are mapped to students’ plan of study in the first or second term of their college experience.  These early-term students are historically less likely to be successful in classes at the sophomore level. Possible explanations for lack of success include: students unaware of the course requirements such as 5 required speeches in public speaking and four substantial writing assignments in interpersonal communication, lack of developed writing skill, poor reading and study skills, and a lack of student purpose or direction in a college course.  
Efforts by faculty in class to address these issues include test/retest and writing assignment “redo” options to address preparedness and underdeveloped study skills.  Students are also encouraged to utilize the academic resources available on campus including the writing center and tutors.  Faculty also meet with students outside of class to help them with their oral and written communication needs.  Faculty within the department also incorporate examples and scenarios in their courses, within the curriculum and on exams from many majors outside of communication to emphasize the importance of communication across all careers and disciplines. 
2. General Education
General Education courses throughout the United States are often not valued by students as they fail to see an immediate connection to their potential career goal (if they have one) nor to why developing communication skills will be relevant to their life.  The COM faculty are quite adept at countering this argument but sense that as a General Education class, Communication is subordinated to other courses. This is most evident when students express surprise at the rigor expected in COM courses.  For instance, students express surprise that 4 substantial written assignments are required in the Interpersonal Communication course and that 5 speeches including outlines and written self-critiques are required in the Effective Public Speaking course.  The Small group class comes with its own set of preconceived problems as students admit they hate working in groups despite the fact that employers place a premium on effective team skills.  In all COM classes attendance (for face-to-face) and online interaction (hybrid and online) are highly valued and penalties are often mandated and potentially severe for those who fail to participate actively.
As a department, our faculty make their presence known on many collegewide committees and practice communication professionalism.  Faculty also teach workshops on communication specific topics to demonstrate to faculty and staff at Sinclair the importance of effective communication skills.  As a department we champion Gen Ed courses and work on reminding students of the importance in a general education in addition to major specific courses.  We count on other departments to do the same.  
3. Online Course Completion Rates

The Department offers a large number of online classes, including Effective Public Speaking and Interpersonal Communication, which generally have lower success rates.  The majority of our online offerings within the department are offered to students outside of the communication major.  Overall the college success rates in online classes are 10% or more points lower than the face-to-face course offerings.  
The department has undertaken an initiative to improve success in the online and hybrid Effective Public Speaking offerings.  It was believed that students were enrolling in the Hybrid and online Effective Public Speaking courses without an understanding of the expectations.  In fact several students were surprised to learn that speeches before a live audience were required in the online speech class despite this information being clearly expressed in a letter to all students enrolling in the course.  The decision was made to place a registration “hold” for the hybrid and online versions of the COM2211 course.  In order to release the hold students were required to communicate with a faculty member (face-to-face or over the phone) in order to confirm a proper understanding of the course expectations and to ensure students were registering for the course most likely to meet their needs.  The result has been quite dramatic.  Since spring of 2016 a 30% increase in success has been experienced and maintained.
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The department has also implemented in the online Interpersonal Communication course the opportunity for students to take quizzes a second time effective fall 2016.  In previous semesters, students were only allowed to take each quiz one time online.  Now students have the option to take each quiz a second time.  While students are not guaranteed the same questions, this second opportunity allows for students to better prepare and study for each quiz.  Students have reported in their reflection papers online that the opportunity to take each quiz a second time has helped them realize how much more they should be preparing for and studying for each quiz. 

Communication Department Strategies

The department has encouraged students to enroll in summer courses at Sinclair.  Summer success rates appear to be higher across all classes.  Although enrollments during summer are a small percentage of overall enrollments, an increase in summer enrollment, with traditionally higher success rates could over time help improve the department success rates.  It might also suggest a different student demographic is present during summer term.  COM classes, especially TAG COM courses, are readily transferrable to colleges and universities across the state.  It is believed that students take courses at community colleges during the summer session with the intention of transferring those courses to their home institutions. The department is looking into how to better market our communication courses to students at other colleges and universities for summer term options.  Some of these options include working with the Provost’s office to explore 4 week summer term courses and expanding course offerings for 8 week summer term courses within the Communication Department as a more convenient offering for students home for summer break.
The Communication Department serves the college community more broadly by providing TAG (Transfer Assurance Guide) courses including Effective Public Speaking COM2211, Interpersonal Communication COM2206 and Small Group Communication COM2225 to the majority of programs within the college.  The Department does experience better success in major courses than non-major courses.  For instance, the most recent student success in courses only required for Communication majors are much higher:

· Mass Communication success rate is 72%

· Reporting and Writing for Media success rate of 73%
· Communication Theory success rate is 75% 
· Introduction to Journalism success rate is 86% 

· Listening class success rate is 88% 
· Principles of Interviewing success rate of 92%.
These higher than the college average success rates are believed to be indicative of students who have chosen Communication as a major.  This success seems intuitive as students who “find a home” in the major are more likely to feel they have strengths in COM and are more willing to spend the time necessary to succeed.  We are continuing to investigate how to best reach our majors and ensure their success to degree completion. 

Several Communication faculty including Heidi McGrew and Heidi Arnold in partnership with Derek Petrey (HUM) and Kathy Rowell (SOC) were instrumental in creating a sustainable recurring international service learning trip to Guatemala for students and faculty.  This trip allows for departments throughout the campus to invite students into an experiential learning opportunity that connects to their curriculum.  The college sends a contingent yearly allowing each division to participate once every four years.  Most recently Heidi Arnold, Myra Bozeman, Heidi McGrew traveled with students and built stoves for a small community in Guatemala. 

The Department has given additional focus in the past two years to success rates of our students of color.  Numerous faculty have worked with Jennifer King-Cooper (PSY), Dona Fletcher (SOC), Crystal Echols (DEV), and Linda Pastore-Gaal (ESL) on the RESPECT program.  Initial data suggested that African American students were succeeding at a rate 20% below those of Caucasian students in the Effective Public Speaking course (COM2211).  Faculty developed several ideas to implement in an effort to better support African American students in COM2211.  Thus far efforts implemented have not positively closed the gap between these groups. Faculty are continuing to investigate why this gap exists and how to close it.  Several ideas have emerged worth further consideration including student access to technology outside of class, course policies related to late assignments, and possible alternative scaffolding of assignments in the course.
Several COM faculty are engaged in key initiatives supportive of African American students including: Kelly Smith’s current work with UAAMP, Jessica McKinley’s current role as advisor for the Culturally Educated Sisterhood student organization, and Rob Leonard’s past work with the Black Scholars in Communication student group.  The RESPECT project included Communication faculty David Bodary, Kara Burnett, Myra Bozeman, Richard Morales, and Rob Leonard.
A diversity element has been included as part of the informative public speaking assignment where students are expected to inform their audience on a topic of their choice and are required to include some aspect of diversity.  Other common assignments have implemented diversity components to better reflect our college campus diversity.

We have several faculty members that participate as Change Agents.  Those faculty members include Heidi Arnold, David Bodary and Richard Morales. Communication faculty members actively involved in the UAAMP include Kelly Smith, Avainte Saunders, Nadine Cichy and Jessica McKinley.  The department is dedicated to continuous improvement in the area of culturally competent teaching and will encourage faculty to complete the CTL Diversity and Inclusion track if they have not already done so. 

OPTIONAL - Please provide any additional data and analysis that illustrates what is going on in the department (examples might include accreditation data, program data, benchmark data from national exams, course sequence completion, retention, demographic data, data on placement of graduates, graduate survey data, etc.)

No state, regional or national accreditation or exam is available for degrees granted by the Communication Department.  Faculty are active members in state, regional and the national association.  Data of placement of graduates and graduate survey data was requested through RAR (Initially requested December 8 and again through Jared January 4th).
B:  Progress Since the Most Recent Review

Below are the goals from Section IV part E of your last Program Review Self-Study.  Describe progress or changes made toward meeting each goal over the last year.

	GOALS
	Status
	Progress or Rationale for No Longer Applicable

	The department’s goals and rationale for expanding include being able to offer courses that reflect the changes and growth in the discipline, while recognizing the need to be good stewards of the college’s resources. One course has been added to the curriculum in the last five years. 


	In progress 
Completed 
No longer applicable 
	The department reviewed its offerings and determined which courses would be continued in the Semester format. During this process the department identified low enrollment courses and removed them from the course offerings. These courses included COM 212, COM 227, COM 265 and COM 285.  

	COM 220 Introduction to Communication Theory has been added to the department curriculum. This course was approved into the Ohio Board of Regents Transfer Assurance Guide. This course has also been included in the departments distance learning program and is regularly offered in an online format. 

	In progress 
Completed 
No longer applicable 
	COM 220 Introduction to Communication Theory has been developed as a semester course and included as a required element for all Communication Studies majors.  Several faculty were instrumental in developing the semester course and four faculty have taught it in either the face-to-face or online format.


	Rather than introduce a myriad of new courses the department has focused on revising and expanding existing courses in anticipation of semester conversion. COM 235 Interviewing, COM 211 Effective Public Speaking, and COM 206 Interpersonal Communication have added content and increased the depth of existing content. 


	In progress 
Completed 
No longer applicable 
	COM 2235, COM 2211, and COM 2206 have all been revised and expanded to include additional content and increased depth of existing course content, in order to fulfill the semester format requirements. In addition, moving to a semester format necessitated the need to expand all COM core courses to include additional material and depth of existing content.

	In order to provide students relevant, up-to-date learning experiences, the journalism program stays focused on the changing needs of the industry through continuing interaction with professionals such as Cox Media Ohio. The multimedia journalism course is an example of how the program responds to actual needs in the profession. The Special Topics course, JOU 279, allows the program to offer students higher level, authentic learning experiences, such as the DEI magazine students created last summer.


	In progress 
Completed 
No longer applicable 
	The journalism program also now requires a one credit hour internship where journalism students are required to work in the field and gain valuable experience toward their career goals.  The Clarion has also expanded to include online digital media and podcasts to better reflect the changing climate of journalism.  


Below are the Recommendations for Action made by the review team. Describe the progress or changes made toward meeting each recommendation over the last year.

	RECOMMENDATIONS
	Status
	Progress or Rationale for No Longer Applicable

	The department is encouraged to continue pursuing the development of hybrid courses, while keeping a close watch to monitor the success of these courses.


	In progress 
Completed X
No longer applicable 

	The department developed hybrid courses for COM 2211, Effective Public Speaking and began piloting the course in this format in FA/13. Six sections were offered, and although all sections remained open, attrition rates were significant; all sections experienced less than 50% completion rates.  During SP/14 the number of hybrid offerings was reduced to 4 sections, with only 3 sections receiving enrollment numbers to run. Again attrition rates were high in all three sections. During the FA/14 the department ran 4 sections of this course, and once again attrition rates were higher than both the face to face and online formats. 
Although the attrition rates are still high in this course, the department is piloting a new policy to have all hybrid and online COM 2211 students speak directly to a faculty member before enrolling in the course. The faculty member explains the expectations of the course and helps the student determine if the course is a good fit for them. Preliminary data show that our attrition rates are decreasing dramatically in these courses as already explained above.

	The department is encouraged to reach out to other departments across campus to determine what unmet needs they might fill and to share what the department has to offer.  Faculty in this department have a considerable amount of knowledge and skill that could be beneficial to many across campus who may not currently be taking advantage of it.  Perhaps most notably, the faculty in the Communication Department are in an excellent position to engage colleagues in other disciplines about the value of common agreement on not only student outcomes for all sections of a course but also common instructional approaches that are effective.


	In progress X
Completed 
No longer applicable 

	The department continues to find ways to help other departments in terms of their communication related needs. Many faculty in the department are asked to come to other department faculty meetings to discuss standardized assignments, assessment methods, and incorporate communication related activities into their courses. Communication faculty are also actively involved in the Center for Teaching and Learning and present many workshops for faculty on communication related areas. Most recently, since the adoption of the Oral communication exception process, Communication faculty have been asked to review program curricula to help determine where communication may be being taught in other department courses. 
NEW: The department has been asked to develop a process for assessing the General Education outcome for Oral Communication. A rubric was created for this outcome and is being used in the two courses that are most likely included in other department programs (COM 2206 Interpersonal Communication and COM 2211 Effective Public Speaking). The department is piloting the rubric with full time faculty using the rubric on the final writing or speaking assignment in the courses. The hope is that other departments will be able to pull data from these rubrics for their specific majors in the new LMS.  The department has been working closely with the collegewide Assessment Committee to pilot a rubric for oral communication.

	Students as a whole may be unaware of the opportunities that exist in the field of communication.  The department may want to consider how to increase outreach to students to inform them of career paths in the field.  Career Coach may be an appropriate tool to use in this regard, with the help of RAR.


	In progress X
Completed 
No longer applicable 

	The Communication Department continues to use the Facebook page that was created to share information about the department’s programs, internships, and job opportunity notices. The department continues to attend High School Career fairs, and more recently, middle school activities related to career awareness. The department will be investigating the eportfolio system in the new LMS to determine if their capstone project could be more experiential for their students. Unfortunately, the Black Communication Scholars Club that had been created in 2013-14 is now no longer active. The department has not looked into the feasibility of using Career Coach. 
NEW: The department has restructured its Multi-Media Journalism program to include an internship to allow students to work at area organizations in media or media related capacities. In addition, faculty are actively identifying individuals in the community working at media organizations and having them come in as guest speakers into our classrooms. The department continues to attend career fairs, high school events, and provides materials and information to prospective students about communication related fields. However, the department is very mindful of the fact that the best course of action for their majors is to transfer to a 4-year program and earn the BA or BS in Communication for the best employment opportunities. Faculty inform their students regularly of this action.

	A sentiment was expressed in the self-study that tracking graduates at other institutions was not possible.  There are new resources for tracking graduates such as the National Student Clearinghouse and the Ohio Department of Jobs and Family Services.   The department is encouraged to work with RAR to better track graduates and determine graduate outcomes.


	In progress X
Completed 
No longer applicable 

	The department will look at tracking students through RAR in the year of their Program Review, 2016-17. Many department graduates are transfer students who complete 4 year degrees. Trend data for this goal will be more helpful as it will allow for the time needed for graduates to complete their 4 year degrees and find appropriate work.
NEW: The department has conducted some surveys of graduates as requested by RAR. However, contact information was not always accurate and phone numbers given to reach graduates were not always correct. The department will give this more focus in the upcoming year as we go through a Program Review.  
With the implementation of capstone exit interviews beginning summer 2016, the department has begun to collect its own data regarding contact information and communication graduates’ plans after graduation.



	The department is encouraged to evaluate future prospects for the journalism program.  Enrollment in the program has not been high and job opportunities for associate degree graduates appear to be limited in this region. An analysis should be completed by the end of fall term 2012 and reported to the dean and provost.  


	In progress 

Completed X
No longer applicable 

	The department saw the retirement of the individual who was central to the COMMJ program this past year. Since then, the department hired a new Clarion Advisor, Avainte Saunders, who has been working to bolster the enrollment numbers of this program. The number of students enrolled in the two Journalism courses offered by the department has increased. The number of writers for the Clarion has also increased. In JOU 2101 students are required to write for the Clarion, and JOU 2270 Internships are now required for students seeking the COMMJ degree. These internships can be completed by writing for the Clarion. Unfortunately, this field continues to be highly competitive and local media outlets continue to hire graduates of 4 year degree programs. The COMMJ program is now more associated as a transfer program. The department has successfully signed an articulation agreement with WSU for this program.

	While the department has done an exemplary job of setting up standardized exams and assignments, there is a sense that this data is not being collected and analyzed across sections.  The department is encouraged to capitalize on the excellent framework they have established and begin collecting and analyzing results from their common exams and assignments, using this as an approach for course and program outcomes assessment.  These results should be reported yearly in the Annual Update and should figure prominently in the next Program Review self-study.


	In progress X
Completed 
No longer applicable 

	The department has implemented a new mentoring program for COM 2211 adjunct faculty that is designed to oversee the extent to which adjunct faculty are using the standardized assignments required in this course. This same mentoring programs will also be conducted in FA/15 in COM 2206 Interpersonal Communication. The department is hopeful that the new LMS system will allow the capturing of data associated with the common assignments in these two courses. 
NEW: The department is piloting the Oral Communication General Education rubric at this time. The first pilot was used on the Persuasive Speech assignment in COM 2211 and the second pilot is being conducted in spring 2016 on the last writing assignment in COM 2206. The goal is to gather data assessing the extent to which these courses are helping students meet the Oral Communication General Education requirements.  The ultimate goal is for other departments across the college to be able to pull their respective data for their students.  This ability would greatly enhance the college’s assessment of Oral Communication.

The department continues to use selected assignments from each of its core courses to be included in the capstone course. Theses assignments are designed to assess the program outcomes for Communication. It is our goal to have these assignments uploaded to ePortfolio as students complete them in their core courses. However, the capabilities of the ePortfolio are still not meeting the assessment requirements. The department will continue to investigate this recommendation. 

	Similarly, there was an extensive discussion of general education in the self-study, but a noticeable lack of quantitative data regarding student performance on general education outcomes.  The department is encouraged to capture and assess student performance on general education outcomes, reporting specific results and using that data to inform improvement efforts.


	In progress X
Completed 
No longer applicable 

	The department has agreed to use the Oral Communication General Education rubric for the final assignments in two high enrollment courses, COM 2206 Interpersonal Communication and COM 2211, Effective Public Speaking, in an effort to assess this outcome college-wide. The department will be piloting this process in FA /15 among full time faculty using the new LMS. 
NEW: The department has completed the pilot for the COM 2211 and COM 2206 courses. The department is still unclear as to how and where these data are housed and who will have access to them. The goal of the new LMS was to give all departments’ access to these data as they pertain to their own majors. We hope that that is still possible.

The collegewide Assessment committee presented a revised oral communication rubric to the department in FA 16.  This rubric was applied to the final writing assignment in Interpersonal Communication and the persuasive speech assignment in Effective Public Speaking.

	This is a time of considerable focus on the relationship between higher education and job preparation.  The public increasingly focuses on college education as preparation for success in employment.  The department is encouraged to develop a more comprehensive and detailed knowledge of what area employers are specifically looking for in potential employees in terms of communication skills, both now and in the future, and to document – and promote – how COM classes prepare students to meet these expectations.  


	In progress X
Completed 
No longer applicable 

	Communication Department faculty members continue to maintain a high profile in local, regional and national discipline related professional organizations. Attending these conferences keeps COM faculty up to date with current job trends and needs of employers in terms of communication skills. Communication program graduates are encouraged to transfer and pursue a 4 year degree as the best practice for finding and obtaining a career within their field of study. The Communication Department, in its service to other departments, continues to strive to provide the highest quality possible instruction in helping non-Communication majors become competent communicators. 
NEW: The department has tried to showcase the skills that they provide students in their courses through public Speech Meets and most recently a Communication Showcase that was held during the Spring Honors Symposium. This showcase allowed our students to demonstrate their speaking, debate, and media/film making abilities to a wider audience beyond the classroom.  There is a plan to continue this practice in Spring 2017 during the Honors and Service Learning Symposium.  The goal of partnering with the Honors and Service Learning programs is to expand our reach to all majors on campus in an effort to showcase communication skills.
We are looking into building relationships with area employers such that our capstone students (and soon to be graduates) might gain interview opportunities either for practice or for full-time employment.


C: Assessment of General Education & Degree Program Outcomes

For the past two years, departments have been asked in their Annual Update submissions to identify courses and assignments where General Education Outcomes could be assessed for mastery (with the exception of Oral and Written Communication – for those two outcomes the College is piloting a process to collect data, no data need be reported for those two outcomes in this self-study).  Please report any assessment results you have for the first four General Education outcomes based on the courses and assignments that were identified by your department in the previous two Annual Update cycles (the last two are optional).

	General Education Outcomes
	Courses identified by the department where mastery could be assessed
	Assessment Methods

Used


	What were the assessment results?

 (Please provide brief summary data)

	Critical Thinking/Problem Solving
	MAT Courses 

COM2278 - Communication Capstone

	
Mathematics is piloting a General Education rubric for Critical Thinking/Problem Solving.  All COM majors are required to take a Math class.  In addition, the COM2278 Capstone includes Problem Solving as it relates to Small Group Communication.

	MAT has not yet provided their pilot data.

We are beginning to assess data from the COM2225 course required of all majors to be assessed in our Capstone course.

	Values/Citizenship/Community
	We require our majors to take either Psychology or Sociology. We hope that both of these courses will be providing the content necessary for meeting this outcome. We also offer an Intercultural Communication course which could be evaluating for meeting this outcome. However, this course is not required but is an elective.


	

	

	Computer Literacy
	BIS1120 – Introduction to Software Application

COM2211 - Effective Public Speaking

COM2225 - Small Group Communication

	In addition to the BIS class required for all majors, observation of computer literacy skills as demonstrated through use of PowerPoint style presentations in both COM2211 and COM2225 is required.

	Students consistently demonstrate basic skills in Computer Literacy.  At times skills taught in PPT class may not be best practice when making an oral presentation.  For instance, text heavy slides and talking to the screen are not effective means of oral presentation although they may not be covered content in a course teaching technology capabilities.

	Information Literacy
	COM2201 - Introduction to Mass Communication.
COM2211 – Effective Public Speaking.

COM2225 – Small Group Communication

	Students should be able to locate and use credible information effectively in the development of a written or oral argument.  Citation of that source should follow APA or MLA standards.

	More than 75% of majors demonstrate this skill effectively.
Electronic rubrics have been created for our Capstone.  Their use has not yet been fully implemented.

	Oral Communication
	COM2206 – Interpersonal Communication.

COM2211 – Effective Public Speaking 
	
The collegewide Assessment committee provided the department with a revised oral communication competency rubric.  This rubric is currently being applied to the final writing assignment in Interpersonal Communication and the fourth speech in the Effective Public Speaking course.
The capstone allows us to review students’ speech outlines, speech video and reflective self-assessment with respect to message composition and message.  

Listening behaviors are only recently being observed through the exit interview of the capstone process.  
	
A rubric was piloted in Fall of 2015.  Data are provided in the Appendix B.  In an effort to continuously improve the Assessment committee has developed a revised rubric which was applied to FA 16 final assignments.  Data on this pilot will be provided at a later time.

No data for listening behaviors is available yet as the interview pilot only began Fall 2016.

Assessment of Oral Communication at the course (pretest) and at the capstone (posttest) is taking place although the data is not stored electronically.  A full analysis of this data has not been completed.

	Written Communication
	ENG1101 - Composition
	
The English department is piloting a written communication General Education rubric

	ENG has not yet provided their pilot data.



	Are changes planned as a result of the assessment of general education outcomes?  If so, what are those changes? 
	Changes initiated by the Assessment Committee for the Oral Communication General Education Rubric will be our main focus both for the department and the college.

We are counting on other departments to assist with other General Education Outcomes for our majors.

	How will you determine whether those changes had an impact? 
	It will be important for the department to be able to assess multiple semesters of data in order to best determine whether any changes had an impact. We anticipate using eLearn to assist in tracking assessment although we have experienced some initial challenges with that tool. 



The Program Outcomes for the degrees are listed below.  All program outcomes must be assessed at least once during the 5 year Program Review cycle, and assessment of program outcomes must occur each year. 

	Program Outcomes
	To which course(s) is this program outcome related?
	Year assessed or to be assessed.
	Assessment Methods

Used


	What were the assessment results?

 (Please provide brief summary data)

	Demonstrate the ability to comprehend, evaluate and apply basic communication theories
	COM 2201

COM 2206

COM 2211

COM 2220

COM 2225
	2012-2013
	COM 2206 and COM 2220 Writing Prompts and COM 2278 Capstone Projects
	COM 2206 writing assignments do not show an increase in students' ability to successfully evaluate and apply basic communication theory, however COM 2278 Capstone projects did. These disparate results may be due in part to having all disciplines represented in COM 2206 versus only COM majors represented in COM 2278. Data charts are in Appendix C.

	Analyze technologically mediated messages and their effects on individuals and society as part of the communication process
	COM 2201; COM 2220
	2014-2015
	COM 2201 and COM 2220 written assignments
	The department is working on developing common assignments for COM2201 and COM2220. However, in COM2278 the capstone course, a common assessment tool is used to determine the extent to which students are meeting this program outcome.

	Communicate effectively with others in interpersonal, small group and public speaking situations
	COM 2201

COM 2206

COM 2211

COM 2220

COM 2225
	2013-2014
	COM 2211and COM 2225 written and oral assignments and COM 2206 and COM 2220 written assignments 
	The capstone assesses student work in COM 2201, 2206, 2211, 2220 and 2225. 
The department has seen success rates for the COM 2278 Capstone course fluctuate between 65 and 75% completion.  Since our last program review, 76% of students attempting the capstone have completed it successfully with a grade of A through C.  The Department needs to revisit the success rates of COM majors completing the capstone. 
COM 2278 requires students gather evidence of their learning or otherwise demonstrate competency for the five required COM core courses as a way for departmental faculty to assess program outcomes. It is the final project majors must complete successfully in order to receive their degrees. See Appendix D.


	Analyze communication interactions that take place in our society
	COM 2201

COM 2206

COM 2211

COM 2220

COM 2225
	2015-2016
	COM 2225 group projects. COM 2278
	NEW: All core COM courses address this outcome in at least one assignment. These assignments are then included in the capstone course. COM 2225 group projects are still in the process of being standardized. This course was developed as an online course and revamped to create a more engaging student experience. No data have been collected for this outcome thus far. However, once an assignment is standardized, and data are collected in the LMS consistently by all faculty, we should be able to report more quantitatively on this outcome. 

	Are changes planned as a result of the assessment of program outcomes?  If so, what are those changes? 


	The Communication Department is committed to standardizing assignments in COM 2201, COM 2225 and COM 2220 in order to better evaluate and assess program outcomes across sections.  The addition of the face to face exit interview for the COM 2278 capstone is another way that the department may be able to better assess program outcomes.

	How will you determine whether those changes had an impact? 


	The addition of a standardized assignment in our courses will provide some data that the department can evaluate across sections and will better speak to whether our students are meeting the program outcomes. 


Section II:  Overview of Department

A. Mission of the department and its programs(s)

What is the purpose of the department and its programs?  What publics does the department serve through its instructional programs?  What positive changes in students, the community and/or disciplines/professions is the department striving to effect?

The Department of Communication's primary mission is to fulfill students' oral communication general education requirement. The purpose of the Communication program is to provide students opportunity for a comprehensive study of communication.  This includes introducing students to the basic communication theories, skills, and advanced techniques that will equip them with the appropriate competencies to transmit information more effectively in various communicative contexts.  The Communication program strives to prepare students for the ever-changing faces of interaction, whether that be relational, rhetorical or technological, by introducing them to the latest in research and life-application skills.

The Department of Communication impacts all students at Sinclair in one way or another.  Although a select group pursues an Associate of Arts degree in Communication, many more students are required to take Interpersonal Communication and/or Effective Public Speaking as part of the college’s General Education curriculum.  The Department maintains solid ties to area universities to enhance the transferability of credits for students transferring to a four-year institution and pursuing a Bachelor's degree in various Communication disciplines.

The Communication Department provides career opportunities in such areas as communication, journalism, broadcast media, education, business, industry, government, law, ministry, social services, and public relations or provides valuable communication skills to enrich any career. Through careful course selection and internship experience, a program of study can be planned to satisfy a student’s particular educational and career interests. Enhancing communication skills provides invaluable benefits for all students, regardless of major as it impacts both their personal and professional lives. 
     
Does your department have any departmental accreditations or other form of external review?

________   Yes
__X__   No

If yes, please briefly summarize any commendations or recommendations from your most recent accreditation or external review.  Note any issues that the external review organization indicated need to be resolved.    Is the department meeting all thresholds for accreditation?
No external accreditation or review is required.  
Section III:  Overview of Program

A. Analysis of environmental factors

This analysis, initially developed in a collaborative meeting between the Assistant Provost of Accreditation and Assessment and the department chairperson, provides important background on the environmental factors surrounding the program.  Department chairpersons and faculty members have an opportunity to revise and refine the analysis as part of the self-study process.  
How well is the department responding to the (1) current and (2) emerging needs of the community? The college?

Current Community Need
The COM department is currently working to meet the needs of our community by confirming the achievement of student competencies in oral communication.  Faculty members within the department have been actively working on the collegewide Assessment Committee to revise the oral communication rubric.  The department faculty have volunteered to pilot versions of the oral communication rubric over the past several semesters in order to help departments across the college collect and assess oral communication competency.  The Communication Department also works to support the college’s efforts toward ensuring students’ cultural diversity and global citizenship awareness and abilities.  Our faculty are dedicated to cultural awareness and education to best meet the needs of our diverse community.  The college continues to call upon communication faculty to be pioneers in assessment and common assignment work toward Gen Ed requirements.  
Emerging Community Need
National data provided by the National Communication Association demonstrates employer recruiting trends for 2015-2016 and learning outcomes four in five employers rate as very important.  
Hiring intentions for employers demonstrate that communication majors fall into one of three categories:  Liberal Arts, Communication and Media Studies, and Social Science.  Within these three categories, there was a hiring intention increase since 2014-2015 comparable to that of computer science and engineering graduates.  The Communication Department is dedicated to helping our students meet the demands of employers through oral and written communication competencies.  
It is no surprise that 85% of employers rate ability to effectively communicate orally as a very important skill.  It is helpful to have the data to support this claim.  As a department, we are working with the Assessment committee to help all students work toward oral communication competency and demonstrate oral communication competency within our courses.  We want all Sinclair graduates to meet the needs of the community and employers by demonstrating and practicing competent oral communication skills.  Our communication courses also help student achieve competency in written communication skills.  Research suggests that 82% of employers find the ability to effectively communicate in writing is a very important skill.  In addition, our Small Group Communication course focuses on students’ ability to work effectively with others in teams.  Over 83% of employers found that skill to be very important.
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In addition to the data provided, studies providing research to support the importance of strong communication skills to employers include the following:

1. A Wall Street Journal article reports on the importance of soft skills including critical thinking and communication as being in high demand by employers (Davidson, K., 2016, August 30). 

2. A report by the Strategic National Arts Alumni Project (SNAAP) and American Academy of Arts and Sciences explored alumni with degrees in the Arts and Humanities and found that 80 percent of recent grads took jobs that closely or somewhat closely related to their field of study and 75% were satisfied overall with their jobs.  Median salaries were reported in the mid $50,000 for those with bachelor degrees. 

3. A study reported in the College Student Journal indicates that soft skills including good interpersonal skills, the ability to be a team player, respectfulness of others as well as confidence and critical thinking were ranked higher by recruiters at regional career fairs than computer skills, work experience, and knowledge of a major field.  (Jones, M., Baldi, C., Phillips, C., & Waikar, A., 2016). 

4. Research reported in the Journal of Communication in Healthcare (Sherrill & Mayo, 2014) found that medical and nursing students lacked knowledge about Latino patients negatively impacting patient length of stay, level of care and clinical decision making.  The report suggested that communication skills training for nursing and medical students was of critical importance.

5. Forbes reported on the National Association of Colleges and Employers (NACE) survey which surveyed hiring managers regarding the skills they plan to prioritize when recruiting new graduates.  The top three skills were: 1) Ability to work in a team structure 2) Ability to make decisions and solve problems 3) Ability to communicate verbally with people inside and outside the organization (Adams, 2015). 

6. The ability to express oneself orally and in writing is referenced as the single most important skill to career advancement (Booher, 2005). In a business setting, Booher warns that ‘‘. . . if you can’t communicate your ideas with impact, your words do not inspire confidence in your recommendations’’ (p. 13).
7. Cline (2005) reports the results of a poll of 330 employers. Ninety-six percent of executives rated communication and interpersonal skills as the most valuable employee trait.
8. Felder et al. (2000) reported that engineering leaders ranked communication skills to be more important than technical skills. 
9. A study by Darling and Dannels (2003) reported that the types of communication that engineers rated as most important included message construction skills, teamwork, negotiation, and asking and responding to questions.
10. Studies providing research to support the requirement of communication courses as requirements in college include the following:  Morreale, Osborn, and Pearson (2000) stated that “communication education is most appropriate and effective when it is taught by faculty trained in the discipline and in departments that are devoted to the study of communication” (p.23).
11. According to Morreale  and Pearson (2008) educators and researchers expressed concern that, as young people develop in contemporary society, they may not be learning the critical language, verbal, and oral skills that they will need (Barker, 2006; Time Warner, 2003).
12. Communication skills are essential business tools and prerequisite for successful participation in, and management of, global economic organizations and effective government (Haslam, 2002).
13. In any medical environment, communication may be the most important component of successful relationships (Mantone, 2004).

PROGRAM REVIEW - ENVIRONMENTAL SCANNING TEMPLATE 2016

Department:  0240-Communication

Summary

The Communication Department environmental scan conducted by Jared Cutler in Fall 2016 was very productive.  We participated in the environmental scan during a department meeting which allowed for the majority of department full time faculty to contribute.  This was very beneficial in that both junior and senior faculty members had the opportunity to discuss information relevant to the department and our program. We had tenured and tenure track faculty members present.
The environmental scan allowed for us as a department to recognize how engaged the department is on committees and efforts across campus.  For our external stakeholders, many faculty members acknowledged their efforts to meet the needs of our students who transfer, our students participating at the prisons along with our work in the community and with employers.  We recognized the many challenges faced by the department which have helped us shape and focus some of our goals toward the next program review.  The environmental scan also allowed for us as a department to conduct a SWOT analysis to discuss our strengths, weaknesses, opportunities and threats. A copy of the full environmental scan is available below.
Communication Department SWOT Analysis Completed Fall 2016
	Who are your key internal stakeholders?
	Just about every student

Almost all departments

CTL 

Committees and other campus groups

Honors office

Service Learning

Clarion

Nursing Department Healthy People 2020 

Criminal Justice 

Working with CIS, COM 2225

Learning centers

High Schools

Criminal Justice

Prison system/Cheryl Taylor



	How do you know if you are meeting their needs?  
	Just about every student – the Gen Ed Oral Communication outcome rubric on the last assignment is a new source of feedback.  Also offer COM courses in different formats, online, hybrid, night, WPAFB, and at a variety locations.  RESPECT being done with 5 COM instructors who implemented it in their courses.

Adjunct training classes are helping improve the classroom instruction (a communicative activity)

Almost all departments – Get informal feedback from other departments, other faculty “talk up” 2206 and 2211, anecdotal feedback on the importance of COM 2245 in the workplace.  Get formal feedback in some cases from workshops.  Requests that come from faculty informally who attend workshops to come do more individualized work in their departments.  Nursing came back every year and raved about how much the COM helped with Healthy People 2020.  Specific requests from additional departments.  For example, we assisted the SOC department with implementing common assignments and the ASL department has requested assistance.  

CTL – asked to conduct workshops and seminars, – several people involved with the adjunct training course through the CTL, the department heavily involved with other CTL initiatives.  Formal feedback through surveys from the CTL.  Receive formal feedback from Sinclair talks.

Committees and other campus groups – Department is heavily involved, especially on the Assessment Committee.  Other groups COM faculty are involved in include Honors, and online teaching and learning. The department has a strong presence with many campus groups and committees.  Heavily involved with study abroad to Guatemala.  Strong presence on Faculty Senate, merit committee, etc. and etc.  In one case, created a rubric to give a committee direction.

Honors office – run by two COM faculty
Service Learning – coordinated by a COM professor 
Clarion – Lot of internal and external advertising, conduct events related to student engagement, cover all events on campus, engage in a considerable amount of recruitment, and are able to recruit a good variety of students from all across campus.  Frequent visits to the Dayton Daily News.  Students get jobs, transfer to OU and UD.

Nursing Department - Healthy People 2020 – have done workshops on public speaking, Nursing Department provided really positive feedback.

Criminal Justice- using COM 2245 course in their program.

CIS - concern about communication skills of students, using COM 2225.

Learning centers - CVCC has the full COM degree, Huber Heights and Englewood have at least two classes



	Who are your key external stakeholders?
	Four year institutions

Prison sections 

Employers 

CCP

Community members

	How do you know if you are meeting their needs?  
	Four year institutions, WSU, UD - sending more to UC, OU, occasionally Wittenberg Have developed several articulation agreements in recent years.

Prison sections – significant work has been done there.  Cheryl Taylor is frequently in touch with the department about their needs.

Employers – informal and anecdotal feedback. (Explore with RAR?)

Community members. – They believe in us.  We have presented to community organizations 



	What challenges or support concerns do you have?  Who feeds your program?  Which courses/departments outside of your own are you reliant on for educating students in your programs? 
	Challenge – credit hour reductions, 65 credit hour limit.  Some programs have thought about eliminating the COM requirement.
Finding qualified adjuncts.  Seems to be a “push me pull me” when it comes to faculty qualifications, concerned with the fact that CCP faculty can have different credentials than other adjuncts.  We are finding that there is a perception that we can solve that problem by having full-time faculty mentor them in the classroom.  College needs to recognize and support that COM is more specialized, needs to listen when a CCP applicant is deemed not qualified.

Support of the minority student, we don’t see departments working together to help minority students, focus tends to be in certain departments rather than holistic and institution wide, it is in pieces.  How do we help organization on campus find the minority students that they are looking for?  What kind of support will the faculty receive when they share names with the minority support organizations on campus?  Need feedback from these organization when students are referred to them.
Rely on DEV, and ENG.

The faculty have noticed a decrease in writing preparedness since moving to the use of Write Placer which has set the cutoff score for ENGT 1101 to 4.  When someone places at the 4, those students should take English before they take COM, should have to take ENG 1101 in their first term.

ESL students – public speaking class, for example, largely ESL students, seems that UD is sending international students who struggle in their classes to Sinclair.  Department needs support from the college when COM gets international students who come just to take COM because they struggle with UD courses, there is really no support at Sinclair at all.   The department will need more support as we deal with this new demographic.

Technology and tech support:

We rely heavily on IT support for the Video capture system in two Effective Public Speaking classrooms.  Ongoing training is likely needed as new faculty are introduced and tech changes for continuing faculty.



	What opportunities exist to help your stakeholders that you are not currently exploring?  How do you know?
	We have a multimedia program, but the college hasn’t really invested in it, the closest investment is at Ponitz and it isn’t even on our campus.  We do have strong feeder schools in Tech Prep getting really good education when it comes to radio and TV, don’t currently have the institutional support that would be required for us to branch out to radio and TV, which would be nice.  There seems to really be demand for it.  We would need equipment, could do some benchmarking with other institutions who have made the investment.  Could perhaps do a partnership with Ponitz.  It is an opportunity.

Open Educational Resources – would work well in some classes but not others.

Wanted to perform test item assessment, determine which items work well, which items indicate areas of strength and weakness for students. 



	What data are you currently using to inform your decision making?  Where is your data weakest?
	Use capstone projects, use rubrics to assess students in capstone to determine whether students are meeting program outcomes.  The department should use the self-study to make the case that capstone provides important information on student achievement of program outcomes.

Wish we could get anonymous data about student performance on assignments across sections and instructors through eLearn for all modalities such that we might compare success rates.

Lift! Limited because of the difference between percentages and points, hard to interpret how students are performing in classes.

Concern about data where not connected – often difficult to pull data from different sources.  E.g. students from different departments, modalities.

Would be great to have E-portfolio data, would be a benefit to give us the 10,000 foot level perspective.  Students must give us access which is currently a barrier.



	If you had this info, what actions could you take as a result of collecting this data?
	Would be able to identify where to reinforce learning, identify points in the semester where there are problems in order to make corrections.  This info could lead to curriculum changes. 


Section IV:  Department Quality
PLEASE REFER TO THE DATA BELOW IN RESPONDING TO THE QUESTIONS IN THIS SECTION OF THE SELF-STUDY.  DATA INCLUDES:

· Number of registrations (also known as seatcount or duplicated headcount) for the budget code by fiscal year
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Overall registrations across the college have dropped since our peak in 2009-10.  The Communication department’s registrations have remained slightly more stable than the college or division registrations. This registration stability has been maintained despite a few programs dropping the requirement of a COM course in their program (in order to get down to 65 credits in all programs).  

· Full-time Equivalents (FTE) (credit hours divided by 15) for the budget code by fiscal year
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Like overall registrations above the FTE numbers for the college have seen a slight decline from our peak in 2009-10 to just around 25,000 FTE in more recent years. FTE is determined by dividing total credit hours students are enrolled in by 15.  While college and division FTE have declined in recent years the COM department FTE has remained stable. One thing that might be surprising is that nearly 80% of the students registered for COM classes are enrolled part-time.  
· Average Class Size (ACS) (average section size with appropriate adjustments) for the budget code by fiscal year
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What we see here looks dramatic but in truth this average class size issue is less than a student per class different over the last 10 years.  We peaked in the 2009-10 year when college enrollment shot up.  Average class size is determined based on the census data taken on the 14th day.  Overall the COM department average class size has followed the college enrollment trend.
Full-time/Part-time Ratio (percent of payload hours taught by full-time and adjunct faculty) for the budget code by fiscal year
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The full-time to part-time ratio has remained relatively stable.  One area that gives us concern is the state/HLC requirement for faculty credentialing will cut into our current part-time faculty pool and we may have difficulty finding additional qualified part-time faculty.  Effective Fall 2017 the Communication department will lose 8 adjuncts due to HLC credentialing requirement changes. We wonder also how high-school faculty are being counted.  The presumption is that high school faculty credentialed to teach for college credit will be counted among the adjunct pool.
Full-time faculty have accepted overload in recent years accommodating the department’s need to cover all sections being offered.  For instance, in Fall of 2015 sixteen classes were taught by full-time faculty as overload.  This would be the equivalent of four adjunct faculty teaching at their maximum. If the fulltime faculty were not to teach overload these numbers would be quite different.  If overload courses were instead turned over to part-time faculty (as they are paid) the load differential would be 46% fulltime to 54% part-time. The sustainability of this practice is not clear and of some concern.

Since 2012 one tenure track line was filled and one term ACFs have regularly been relied on in order to meet course load demand.  Given the loss of 8 adjunct faculty as mentioned above we have concerns about how the department can meet the demand for classes.

A. Evidence of student demand for the program

How has/is student demand for the program changing?  Why?  Should the department take steps to increase the demand?  Decrease the demand? Eliminate the program?  What is the likely future demand for this program and why?  
Student demand for our program follows closely the college enrollment.   Although the department has been able to maintain demand despite declining college-wide enrollment.  Future demand hinges on continued requirement of the Oral Communication expectation in all programs.
We have a high demand for the General Education courses including Dual Enrollment and College Credit Plus.  The chart below shows an increasing demand for COM courses by dually enrolled high school students over the past 10 years.  We currently serve over 300 CCP students from high schools throughout the community.
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Enrollment data suggests a slow decline in the number of declared COM majors starting in 2012.  While this decline may reflect a drop in overall college enrollment it is concerning and needs to be addressed in the goals area.  Future demand for Multimedia Journalism as well as the Communication Studies area more broadly remains strong according to national trend data.  Demand by the college also remains strong as the Communication Department helps other programs meet the oral communication General Education requirement for graduates.
[image: image23.jpg]18625

03778

B

08025

ik

16 or'zs

WSS

5

e

313754 “UIEEN UGHNGLATG:

1e9A (2513

61'E 620 ' 0 206 5T 't we' st veo's 314 13 BsuUadX;
oeT'es 0e9'ss 6eL'ss ser'ss 86'rS LS s o8T'ss csE'sS LTS 314434 3nuans
%E9'SY %029 %39Ey RLEOY %0507 RETLY RVE LY RET'SY BLIS #TOTY 9% UIBIe UonNqLIUO:
EELUOBTS  GYL0OTS  SSDTEETS  SEO'O0TS  OEV'SODTS  WIRWCITS  TSE'SEO'TS  950'7e6$ LL'v18$ BCETELS uiBien uonnquIUo:
£6L7L6'T wsus'T 8T28LT LeT'ERY'T Weuy's ovp09z'T YBO'STTT 5299000 189200 Le0'20'T Ie01 - sasuad:
siszt £TE'8T ro'e a8t 0e9'6T ces'sT sov'0z Ter'oT oLt el *dx3 [3uuosIag-Uo)
87096 652'EC8'T ses'caL'T Teesor' o'y’ vog'ovz'T 9Tt veT's86 066 59'200'T dx3 jauuosI3,
ses'ovs'e Teo'sLy'E seTvot'e s’ LTy PORYBET 9E609T'Z T89'986'T oov'Z88'T S66'36L'T Ie101 - 3nuana
= b b G = b - - - - - SnuanaY JaUX(
£50'vTET sov'zeT'e ses'zes’T vL9'86v'T TeL'osr' 6ET'6YE'T £29'60°T voL'sze 8188 Lov'osc 53348 uonin.
. B i E G ] - 6L6'v0z 68T'2EC ss'see we'ae
££8'STSTS 985'92€'TS 669'TEC'TS 865'886% 956'TS0'TS STL'SE0'TS VEE'298S 88L'L41S 60£'98L$ Lsv'sst$
9%v0'99 %TSLE %636 %0L'L6 RLILE %6V'L6 %63L6 %9086 %1286 %5786
ety 9209 gLES suy ov'isy w08y sETIY vT6sE eEve eczee
roeg 6019 vers 9928y 20867 ve66Y oty 998 o6ve Ly'ses
198png 910z 18NV STOZ 1EN1Y $TOZ [BN1Y ETOZ 1En1Y Z10Z NPV TT0Z [EN1Y 0T0Z [EN1Y 600Z 1EN10Y 8007 18NV £00Z 1EN39Y 9002




[image: image11.png]Student Program Enrollment
(Program Enrolment by County, Ethnicty and Gender can be viewed
by ciicking the down arrow on "Student—Program" on the left.)

Fall Trend
Torm 09/FA 10/FA A 12FA 13FA 14IFA 15/FA

Stu-Prog Ct| Stu-Prog Ct Stu-Prog Ct | Stu-Prog Ct| Stu-Prog Ct | Stu-Prog Ct | Stu-Prog Ct
Program
COM.AA-COMMUNICATION ARTS: ASSOCIATE OF ARTS 200 265 242 70 2 5 1
COM..S.AA-COMMUNICATION STUDIES N N B 206 264 piil 21
COM.S.STC-PROFESSIONAL COMMUNICATION . N R 1 2 N 1
COM.STC-PROFESSIONAL COMMUNICATION CERTIFICATE — STC 5 9 4 2 2 -
COM.UD.AA-COMMUNICATION ARTS/TRANSFER TO UNIV OF DAYTON-AA 5 6 7 3 1 - -
COM.WSU.AA-COMMUNICATION ARTS — TRANSFER TO WSU a 45 4 2 n 3 1
COMMJ.AA-COMMUNICATION ARTS MULTIMEDIA JOURNALISM EMPHASIS— 2 4 40 1 4 1 .
COMMJ.S.AA-MULTIMEDIA JOURNALISH . N R =] 8 8 5
CSC.S.STC-COMMUNICATION SPECIALIST . . R N . 1 N
GSC.5.STC-GLOBAL STUDIES [ 0 0 0 0 0 0
Total 313 342 338 375 349 32 m





B. Evidence of program quality from external sources (e.g., advisory committees, accrediting agencies, etc.)

What evidence does the department have about evaluations or perceptions of department/program quality from sources outside the department?  In addition to off-campus sources, include perceptions of quality by other departments/programs on campus where those departments are consumers of the instruction offered by the department.
The COM department faculty remain actively involved in our state, regional and national associations.  Numerous faculty have been recognized with regional and national awards for their teaching, service and scholarship as listed in Section V part B.  While there is not accrediting agency for Communication programs nationally Sinclair faculty have been active in projects relating to learning outcomes in communication for majors and non-majors (General Education).  Our involvement in these projects confirms that our learning outcomes are appropriately tied to those promoted at the national level and being adopted most commonly by transfer institutions.

Articulation agreements are in place with our major transfer institutions including Wright State University, the University of Dayton and the University of Cincinnati.  These external programs recognize and accept our COM courses as part of the state-wide transfer assurance.  Specifically each of the COM core courses are identified as Transfer Assurance Guide (TAG) courses as determined by the Ohio Board of Regents.  Those courses include: COM2201-Mass Communication, COM2206-Interpersonal Communication, COM2211-Effective Public Speaking, COM2220-Communication Theory and COM2225-Small Group Communication. In addition, COM2211 is part of the Ohio Transfer Module (OTM).

The majority of programs at the college require students to take either Effective Public Speaking or Interpersonal Communication.  The CIS department requires their students to take Small Group Communication and Criminal Justice requires their student to take Intercultural Communication. Faculty across the college recognize the benefits students gain by taking COM courses and often acknowledge the skill difference noticeable before and after students have completed our courses.
C. Evidence of the placement/transfer of graduates
What evidence does the department/program have regarding the extent to which its students transfer to other institutions?  What evidence does the department have regarding the rate of employment of its graduates?    What data is available regarding the performance of graduates who have transferred and/or become employed?  What data is available from RAR graduate surveys?    

     
Efforts were made by John Ulrich and Kelly Smith to contact recent graduates via a short phone survey during the time period of Fall 2014- Spring 2015.  Of the 29 students contacted 24 (83%) intend on transferring to a four-year college or university.  Result suggest that students primarily transfer to Wright State University although other institutions of choice include Ball State University, Franklin University, Liberty University, Ohio University, Ohio State University, the University of Cincinnati, and Wittenberg University. Those four students not transferring report intent to seek employment in related discipline such as sales, documentary film making, or general business. (Additional details are available in Appendix E). 
D. Evidence of the cost-effectiveness of the department/program

What is the department doing to manage costs?  What additional efforts could be made to control costs?  What factors drive the costs for the department, and how does that influence how resources are allocated?  What has the Average Class Size been for the department since the last Program Review, and what are steps that the department could take to increase Average Class Size?  Has the department experienced any challenges in following the Two-Year Course Planning Guide?  
Contribution Margin Report is available in the Appendix F.  The Contribution Margin per FTE of $2,950 has increased 36% since 2006.  It would appear that the Department has made a positive contribution to the overall college fiscal stability.
Textbook affordability: Our two largest courses (COM2211 and COM2206) have undergone recent text selection review processes which in both cases emphasized selection of text that balanced cost with quality and availability of ancillary resources. Both courses have worked to maximize availability of the available support resources through eLearn.  The department makes every effort to ensure textbooks are available on reserve at the library, available for at least a three year adoption cycle and cost less than $100.00 when purchased new.
Lab costs are associated with only one COM course.  Those fees are used by the college to maintain the classroom computers as deemed appropriate by the college.

Class capacities in COM courses have over time been increased in an effort to boost our departmental Average Class Size.  Since 2013 capacity in COM2211 has increased from 16 to 17 and in COM2206 has increased from 22 to 25.  The effect overall may explain how the department has been able to manage average class size despite declining overall enrollments.  Class capacities in public speaking are limited in an effort to support students in this high anxiety course and affording them at least 5 graded speaking experiences.  The more speaking experiences student have the greater skill development and confidence they gain.  Likewise class sizes in COM2206 are maintained at 25 in order to ensure high quality classroom interaction that models effective interpersonal communication and ensures faculty have the opportunity to assess student development, provide formative feedback and support student learning.  COM2206 includes four substantive writing assignments which are used to assess student content competence and reinforce “writing across the curriculum”

Both COM2206 and COM2211 are performance based courses which require substantial class time to ensure students are able to demonstrate skill competencies, receive meaningful feedback and the opportunity for improvement. 

The Two-year course planning guide has been revised since Semester conversion which resulted in dropping the total number of courses taught by the department.  In addition the planning guide helps to ensure course offerings are available across face-to-face (day and night), hybrid and online instructional modalities. 
Communication Theory, Intercultural Communication, Mass Communication, Small Group Communication, Listening and Nonverbal Communication are now also available to an online student.  Interpersonal Communication and Effective Public Speaking have been offered online for quite some time.  

Our Learning Center offerings have varied slightly from the planning guide due to lack of enrollment at those locations.  A more strategic plan to work with the Learning Centers regarding course offerings and staffing needs to be developed in an effort to increase class sizes and reduce overall costs.
Section V:  Department/Program Status and Goals

A. List the department’s/program’s strengths, weaknesses, opportunities, and threats (SWOT analysis).

     
Sinclair COM Strengths Combined

Instruction: 

· Excellent reputation among other departments as content experts and valuable colleagues.

· Strong faculty (full and part-time) with excellent educational preparation, innovation experience and diverse backgrounds 

· UD articulation (Presuming an Associate’s degree is being transferred)

· Good relationships with most adjuncts.

· Our subject matter is critical.

· the department offers a variety of course offerings to meet the needs of the majors;

· the department offers these courses in a variety of formats to meet the needs of students;

· the department faculty are recognized locally, regionally, nationally and internationally for their expertise and contributions; 

· the department revised the enrollment process for COM2211 online to address the high dropout rate; and

· The department developed formative and summative assessment methods to enhance the learning process.

Professional Development:

· Good representation at professional conferences including: NCA, CSCA, ILA, SOCHE , Lily, as well as, CTL led and/or sponsored professional development

· Great department representation in campus-wide efforts to promote student success including the Assessment Committee, eMentoring, Clarion, Service Learning, Honors Program… 

· We have institutional history with some of our “seasoned” faculty but also have a contemporary outlook with some of our newer faculty.

Community Service 

· Excellent department, division and college service from our faculty.

· Faculty is diverse, knowledgeable, connected with the Sinclair and local community.

· High representation of full-time faculty leading student organizations and programs across campus including: the Urban African American Mentor Program (UAAMP), A Culturally Educated Sisterhood (ACES), Clarion student newspaper 

· Lots of leadership and participation in community programs (Peace Museum, World House Party dialogue, National Issues Forums, Kettering Parks Board, Kettering Parks Foundation, YMCA, Citizens for Sinclair, 

· COM is large portion (1 of 5 modules) of Adjunct Faculty Certification Course

Curriculum:

· Good presence on Assessment Committee/knowledgeable about assessment, other depts. look to us

· Commitment to excellence in teaching, choosing to update textbooks and constantly update courses even when that is challenging. 

· Courses that clearly identify that faculty can collaborate on issues of curriculum, assessment and evaluation.

· All courses updated for the semester conversion.  

· COM2211 Effective Public Speaking hybrid course has been developed and piloted

· COM2230 Nonverbal online has been updated including a new textbook

· COM2206 Interpersonal Communication has been updated with new textbook

· Substantial support of SME Division TAC ABET re-accreditation assessment 

· Department supports a large portion of CCP with both COM2206, 2211 and 2201 for area high schools in a variety of formats (online, hybrid and face-to-face)

· Capstone pilot allows greater relationship building with outgoing students 

· Piloting of the Capstone interview to replace section 1 of the capstone

Engaged learning focused on students:

· Service learning: Coordinated by COM faculty and often used in COM2225 as well as other classes 

· Honors students: Coordinated by two COM faculty and often used in COM-classes 
· Solid history of student focus

· The Clarion offers journalism and communication students hands-on experience, a chance to network, and sample work for their portfolios

· Speech Meet showcases the Public Speaking classes/student 

· Consistent course offered in AJT program – AUT? Automotive?

· Work on Mass Com and JOU track has resulted in many recent capstones to complete this degree.

· Speech Meet

· Honors program connection

· Service Learning connection

· We have stand-out students doing great things here and when they leave us.

· A strength to this department is its willingness to be inclusive in developing assignments that could be relevant to many of the students who come in contact with this department. There is a sense of concern for the minority student, particularly the African-American student, and the difficulties many minority students face. This strength also relates to international students although this has not been of a major concern yet. Once the realization hits this department then we believe there will be a focus on how to best deal with these students relative to pedagogy and activities in the classroom. 

· Guatemala service trip with COM faculty and COM students

· RESPECT faculty actively involved COM 2211- attrition rates

Sinclair COM Weaknesses Combined

Diversity --

· Minority students still less likely to be successful in Top 45 classes including COM2206 and COM2211. 

· Need a diverse faculty (adjunct and full-time) to meet the diverse needs of our student population.

· Lack of HR support and recruitment of new diverse adjunct faculty

· Depleted adjunct pool due to changes in hiring practices associated with national and regional requirements. 

· Concerns about the qualifications and readiness of faculty to teach. 

College Credit Plus

· Problems include maintenance of curriculum standards, support, time commitment is above and beyond a “typical” class. We don’t have a good sense of the impact on student learning of teaching a 100% CCP class  

· Concerns regarding the qualifications of H.S. faculty, rigor and how we ensure our standards are being maintained

Departmental marketing limited

· Outreach to potential new students is minimal

· Insufficient marketing of the department’s specialty courses to compatible departments

Faculty work-load

· Faculty are overworked with overload as well as large share of college-wide responsibility leaving little time to share ideas and dialogue about problem areas

· We don’t always communicate (ironically) regarding the many things we are doing or even the ways we might need help

· Tendency to stretch ourselves a bit thin in service to the department, division and college

· A few courses are only taught or “known” by one or two instructors.

Technology/Multimedia/Journalism

· Limited faculty in journalism department (just one) 

· Technology limitations (especially for multimedia journalism)

· Lack of technology relevant for Mass COM

· We don’t include digital technology in our curriculum (aside from journalism which most of our COM students don’t take.)

Student relationships

· COM majors do not know each other well, full time faculty do not always know majors

· Majors may be exposed to more adjuncts than full-time faculty

· We are inconsistent with our ongoing connection with graduates

· We only know what a hand-full of our graduates are doing after leaving us.

Sinclair COM Opportunities Combined

Department overall

· There is a world of digital technology out there that our students are using – that employers are looking for in employees – and that we could be incorporating into our courses and curriculum.

· More faculty and programs need to know what the COM department does (and why it’s important)

· Serve more departments with workshops and other events related to reinforcing good oral communication skills in later, major courses.

· Sharing some of our work on assessment with other departments/divisions to encourage faculty acceptance of college-wide assessment.

· Spotlighting COM majors…current happenings, where are they now, etc.?

· Helping the Sinclair advisors to understand the depth and breadth of the departmental course content. This would address the student concern of “this course was more difficult than I was told.”

Curriculum

· Potential for different types of certificate options, the Health Communication certificate might be viable for our health science students, the Global Studies Certificate could include intercultural communication as an option.

· New technologies are changing the ways in which we communicate and new technology should be integrated into courses.

· Assessment of prior learning to gauge performance.

· Offer special courses (e.g. Children and Mass Media)

Community

· Mason is a growing community.  Courseview has great potential for growth.  We offer the COM major at that location.

· Using the Communication alumni to tell our story to future majors

· Health Professionals Affinity Community service learning project connects students to community health

Engaged Learning Focused on Students

· The Capstone exit interviews provide an opportunity to talk with COM majors before they graduate

· Honors projects, service learning projects, the speech and debate team, etc. can allow for more collaboration with students.

· UD Sinclair Academy- potential for our majors to utilize the resources as a UD student and have a seamless transfer to UD after they graduate at Sinclair.

· College Credit Plus – can be an opportunity to develop communication skills of high school students who may or may not continue at Sinclair.

· Hybrid course offering of COM2211 is an amazing opportunity (not yet embraced by students or advisors)

· Multimedia journalism (strong focus on digital since we don’t have the resources for Broadcast classes) 

· Lift- potential to reach out to students through email directly

· Enlist more COM majors

· Connection with COM majors…early

Sinclair COM Threats Combined

Department overall

· Decreased visibility as the college promotes UAS, advanced manufacturing and Health Sciences 

· Maintaining our current level of reputation and building on those relationships to ensure collaboration with other programs and majors.

Instruction

· State-wide push to reduce Associates Degrees to 60 or so credits.  

· Programs may not understand the value of communication; therefore cutting it from degree requirements. 

· Cumbersome Learning Management System- Some students rely heavily on usage from tablets, phones, etc. that may not work properly with applications on eLearn.

· Digital Divide- Some of our students and CCP locations do not have the required technology or internet capabilities needed to operate on eLearn.

· Hiring freezes in the LCS division can cause overload problems.  We have several faculty that could retire within the next few years.

· Potential course load, class size, and multiple course preps leads to instructor burnout

· Tension between enrollment (average class sizes) and quality of instruction 

· CCP credentialing requirements are different than the College’s teaching requirements

· Limited adjunct pool due to changes in degree requirements/reduced adjunct faculty able to teach courses for the department

Professional Development

· Budget constraints to support professional development

· College-wide limitations on travel (1 representative per conference attendance is problematic)

Curriculum

· Lack of articulation with some four year schools, COM classes not transferring for some students

Engaged Learning Focused on Students

· Recognizing the learning needs of students in all populations 

· Meeting the needs of students in different populations including ethnicity, age, international students, students in different majors, etc.

B. List noteworthy innovations in instruction, curriculum and student learning over the last five years (including student awards, faculty awards, etc.).

     
Faculty Awards

·   Michael and Suzanne Osborn Community College Outstanding Educator Award of the National Communication Association 2015-2016- David Bodary

·   International Listening Association President 2015-16- Kent Zimmerman

·   International Listening Association Outstanding Educator Award 2014-15- Kent Zimmerman

·   Phi Theta Kappa Distinguished Chapter Advisor Award 2014-15- Myra Bozeman

·   Southern Ohio Consortium of Higher Education (SOCHE) 2014 Teaching Excellence Award- Jessica McKinley
·   CTL:  LCS Adjunct Faculty of the Year 2013-2014- Laura Toomb
·   CTL:  Courseview Faculty Member of the Year 2013-2014- Laura Toomb

·   Ohio Association of Two-Year Colleges Teacher of the Year 2013-2014- Laura Toomb

·   CTL:  Excellence in Course Related Service Learning Award 2013-2014- Jessica McKinley

·   CTL:  Excellence in Course Related Service Learning Award 2012-2013- Myra Bozeman

·   Communication/LCS Master Teacher Award, Communication and Instruction Division, Western States Communication Association 2013- Rob Leonard

The Clarion has won awards for writing, photography, and website from the Ohio Newspaper Association, the Columbia Scholastic Press Association, and the Associated Collegiate Press 

· Third Place - Ohio Newspaper Association Ohio Collegiate Newspaper Award, Best Collegiate Newspaper Website 2013, The Clarion 

· Third Place - Ohio Newspaper Association Ohio Collegiate Newspaper Award, Class 3: Arts and Entertainment 2014, Whitney Vickers 

· Third Place - Ohio Newspaper Association Ohio Collegiate Newspaper Award, News Coverage, Whitney Vickers, Matt Sells, Andrew Fisher 

Student Awards
·   2016 Fall Speech Meet - Outstanding Student Presenter Awards – 

· Informative Speech Category – Emily Smith 

· Persuasive Speech Category - Alyssa Skikus

· 2015 Speech Meet - Outstanding Student Presenter Awards –

· 2014 Speech Meet - Outstanding Student Presenter Awards –

· 2013 Speech Meet - Outstanding Student Presenter Awards –

· Des Places Invitational (Duquesne University, Sept 30-Oct 1,  2016) 

· Jovan Webster - First Speaker

· Harold Achor Memorial (Anderson University, Oct 21-22, 2016) 

· Jovan Webster & Sam Lim - Second Place

· Jovan Webster - First Speaker

· Jacob Conger - Fourth Speaker

· Fall Flyer Fling (University of Dayton, Nov 4-5, 2016) 

· Sam Lim & Kyle Ashburn - Third Place

· Jacob Conger & Adam Lee - Fifth Place

· Sam Lim - Fourth Speaker

· Fall 2016 Sinclair Debate team:

· Kyle Ashburn

· Ethan Barhorst

· Jacob Conger

· Emma Deranek-Williams

· Shon Houston

· Jon Kelly

· Adam Lee

· Sam Lim

· Jovan Webster

· 2015 Honors Symposium Outstanding Student Presenter Award- Communication Major Chastity Irwin

· Fall 2014 Second Place Team – Crossfire Flyer Fall Fling

· Fall 2014 Second Place Team – Capital University Squirrel Shooter
C. What are the department’s/program’s goals and rationale for expanding and improving student learning, including new courses, programs, delivery formats and locations?  Are there unmet goals from the most recent Program Review?  Please note that the department goals listed in this section will be reviewed for progress on Annual Updates and in your next Program Review.  
Proposed Goals

After conducting a SWOT analysis and the department environmental scan, there were several goals that faculty expressed as very important for the department to pursue as an avenue to improve student learning and serve more students.

1. Continue our efforts to improve assessment.  The department is dedicated to evaluation and assessment and believes strongly in the power of good rubrics that measure what they are intending to measure.  The department plans to continue to work with the collegewide Assessment Committee on efforts to utilize the oral communication rubric.  We want to continue to investigate best practices on summative data including the capstone requirements and common assignments within our courses.  We would like to pursue opportunities for pre and posttest measurements to better measure growth for our students in the areas of oral and written communication.

Action Item: Align current course rubrics in COM2206 and COM2211 with the Oral Communication General Education Rubric.

2. Work with advisors to clarify course requirements and expectations.  The department would like to work more closely with advising to clarify course requirements and expectations for COM 2206: Interpersonal Communication and COM 2211: Effective Public Speaking.  We believe that some of the challenges students face when taking these courses may be alleviated if they are made aware of course requirements and expectations prior to registration.  

Action Item: Use success rate and cutoff score data to propose best practice for placement of new students into the COM2206 Interpersonal Communication in order to increase success rates toward 75%.

3. Better relationships with our majors and graduates.  The department would like to explore better ways to meet with our majors prior to the capstone.  In addition, we would like to be able to better track our graduates after leaving Sinclair and have the opportunity to ask our graduates to speak with our current majors.  

Action Item: Initiate in conjunction with Student and Community Engagement a Communication club with sustained membership of at least 10 students in order to improve communication with majors and initiate outreach to non-majors.
4. Pursue avenues related to digital technology.  The faculty expressed great concern for our curriculum to investigate digital technology in a number of different ways.  One possibility is to link items such as fake news into information literacy within mediated messages in the hopes of our students becoming more critical media consumers.  In addition, faculty expressed the need for our department to allow our students to get hands-on experience in the creation of multimedia and journalism.  

Action Item: Start by developing a common assignment in Mass Communication COM2201 that analyzes mediated messages and assesses information literacy. 
5. Marketing of the major.  Faculty during the environmental scan and SWOT analysis identified that our ability to market to students is minimal and that we should explore new ways to pursue new majors.  We also discussed looking into the creation of new communication certificates as a way to expand the communication department demand.
Action Item: Increase enrollment in the major by improving our marketing outreach.  

D. What resources and other assistance are needed to accomplish the department’s/program’s goals?
1. Increased access to data at the course and program level would strengthen our ability to utilize assessment data.  This might include links to attendance, and specific aspects of course grades that could illuminate student stumbling points.

2. Increase our communication with advisors through Karla Knepper.  Perhaps schedule a lunch with advisors to better understand their questions and challenges.

3. We are already working to develop long-term connections with majors through social media.   We might consider reestablishing Sigma Chi Eta as a working club. 
4. We need access to digital equipment that allows student to capture and create digital media along with support for those technologies throughout campus. We need assistance from the library staff to address issues related to critical media consumption including awareness of fake news and information literacy.

5. We need Marketing support and a long-term plan including a budget to attract more students and help increase awareness of the benefits of the degree. Help is needed investigating opportunities for the development of certificates in a variety of communication areas.

Section VI:  Appendices: Supporting Documentation

Appendix A:  Communication Studies and Multimedia Journalism success rates from 2012 - 2016. 
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Appendix C: Communication Studies specific program outcomes
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The ability for students to comprehend and evaluate basic communication theories is represented in these data. On average there appears to be an increase in grades on paper 1 to paper 4, with the exception of Summer 2013. 
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Com 2206 writing assignments also require students to demonstrate and evaluate basic communication theories. The data here however, shows a decrease in average scores from paper 1 to paper 4 in Summer 2013, but a slight increase from paper 1 to paper 4 in Spring 2013. Data for Fall 2012 are not included due to a difference in assigned point values among faculty. COM 2206 typically includes many students across the college instead of mostly COM majors as the COM 2220 data in the previous chart. These data also reflect only students who successfully completed the course. 
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Appendix F: Communication Departmental Margin Report
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_1545221204.pdf
Org (Div, Subj, Crs, Sect) > LCS > COM

Time (Fiscal Year, Term) > FY2013-14

SINCLAIR

COMMUNITY COLLEGE
Research, Analytics & Reporting

Course Success Rates

Success=ABCPS

Nonsuccess=DFNUW

(All other grades were excluded from the calculation.)

Sort_Term 13/FA 13/SU 14/SP
Success Success Success
Sieat - | and Non | Success | oooouny| Saat - | and Non | Success | ooy | Saat - | and Non | Success | goacouny
Count Count Count Count Count Count
Course Location
cvce 6 8| 75.00% 8 . . . 0 . . . .
COM-2201 | Dayton 29 58 50.00% 59 2 2| 100.00% 2 27 36| 75.00% 37
www . . . . . . . . 23 45| 51.11% 45
cvce 42 52| 80.77% 57 21 32| 65.63% 35 51 71| 71.83% 72
Dayton 522 802 65.09% 823 248 382 64.92% 395 501 786| 63.74% 804
ST ELC 29 41| 70.73% 42 9 12| 75.00% 17 24 29| 82.76% 29
HHLC 36 45| 80.00% 45 10 11 90.91% 11 27 39| 69.23% 39
PCLC 11 21| 52.38% 21 3 5] 60.00% 6 16 21| 76.19% 21
www 199 315 63.17% 333 122 209| 58.37% 210 150 276| 54.35% 306
cvce 29 32 90.63% 35 21 26| 80.77% 29 41 50| 82.00% 53
Dayton 286 443 64.56% 464 139 176| 78.98% 192 304 455 66.81% 468
S ELC 33 45| 73.33% 45 4 71 57.14% 7 30 42| 71.43% 42
HHLC 41 58| 70.69% 58 8 12| 66.67% 12 29 41| 70.73% 42
PCLC 9 12| 75.00% 15 5 10| 50.00% 10 13 24| 54.17% 24
www 65 118| 55.08% 127 45 81 55.56% 82 57 113| 50.44% 122
cvce 6 9| 66.67% 9 . . . .
COM-2220 | Dayton 19 24| 79.17% 24 . . . . 14 21| 66.67% 21
www 13 16| 81.25% 16 18 23| 78.26% 23 6 17| 35.29% 17
cvce 13 15| 86.67% 16 . . . . 18 23| 78.26% 23
Dayton 51 66| 77.27% 67 20 23| 86.96% 23 59 73| 80.82% 74
COM-2225 |[ELC 5 6| 83.33% 13 . 5 6| 83.33% 6
HHLC 16 19| 84.21% 19 . . . 0 . . . .
www 52 83| 62.65% 88 53 66| 80.30% 66 62 76| 81.58% 80
COM-2230 Dayton 12 15| 80.00% 15
www 19 21 90.48% 21
COM=2235 cvce . 4 71 57.14% 7
Dayton 0 . . . .
COM-2245 Dayton . . . 0 11 19| 57.89% 19
www 14 28| 50.00% 28 . . . .
COM-2270 | Dayton 3 5 60.00% 5 1 1| 100.00% 1 . . . .
COM-2278 | Dayton 11 16| 68.75% 16 6 9| 66.67% 9 15 17| 88.24% 17
COM-2286 | Dayton 6 9| 66.67% 11






Org (Div, Subj, Crs, Sect) > LCS > COM

Time (Fiscal Year, Term) > FY2013-14

Sort_Term 13/FA 13/SU 14/SP
Success Success Success
Success Success Success
and Non | Success and Non | Success and Non | Success
Csoeuarzt Success Rate Seatcount c%ef;t Success Rate Seatcount Csoeuartt Success Rate Seatcount
Count Count Count
Course Location
D A . . . . .
COM-2287 ayton 10 13| 76.92% 13 . . 0
www 13 26| 50.00% 26 14 28| 50.00% 43 13 23| 56.52% 23
COM-2290 | Dayton . . . . 1 1| 100.00% 1 6 7| 85.71% 7
Total 1,569 2,385 65.79% 2,483 750 1,116| 67.20% 1,174 1,537 2,353| 65.32% 2,434

Data Source

: ProgramReview_CoursesCube
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SINCLAIR

COMMUNITY COLLEGE
Research, Analytics & Reporting

Course Success Rates

Success=ABCPS
Nonsuccess=D FNUW
(All other grades were excluded from the calculation.)

Org (Div, Subj, Crs, Sect) > LCS > COM
Time (Fiscal Year, Term) > FY2014-15

Sort_Term 14/FA 14/SU 15/SP
Success Success Success Success Success Success
csff.:t gg%%‘%g SuF;::tzss Seatcount Cs:uar:t gg%%:%g SuF;::tiss Seatcount cS(;euartlt ggg%:%g Suﬁ::tzss Seatcount
Course Location
cvce 8 12|  66.67% 12 . . . . . . . .
COM-2201 | Dayton 27 34| 79.41% 34 9 12| 75.00% 13 32 57| 56.14% 58
www 21 45|  46.67% 46 . . . . 35 52| 67.31% 57
cvce 39 58| 67.24% 65 20 25  80.00% 25 39 55| 70.91% 56
Dayton 501 829 60.43% 860 214 314 68.15% 343 422 731 57.73% 765
COM-2206 ELC 36 57| 63.16% 58 8 11 72.73% 12 22 43| 51.16% 46
HHLC 29 44|  65.91% 45 12 18| 66.67% 18 24 43| 55.81% 43
PCLC 10 20| 50.00% 20 4 4| 100.00% 4 7 9| 77.78% 9
www 194 347| 5591% 382 145 206 70.39% 206 200 325| 61.54% 366
cvce 31 45|  68.89% 50 16 18| 88.89% 20 34 45| 75.56% 46
Dayton 277 465 59.57% 484 116 155 74.84% 183 312 475| 65.68% 491
COM2211 ELC 34 50| 68.00% 50 10 10| 100.00% 10 23 29| 79.31% 29
HHLC 31 45  68.89% 46 18 26| 69.23% 26 28 42| 66.67% 43
PCLC 9 14| 64.29% 14 5 5[ 100.00% 5 9 10| 90.00% 10
www 51 96| 53.13% 108 27 57| 47.37% 57 81 129| 62.79% 145
cvce 3 6] 50.00% 6 . . . .
COM-2220 | Dayton 18 21 85.71% 21 8 9| 88.89% 9 . . . .
www 8 22| 36.36% 22 . . . . 18 25| 72.00% 25
cvce . . . . 5 6| 83.33% 6 19 23| 82.61% 24
Dayton 23 25| 92.00% 25 19 23| 82.61% 23 45 65| 69.23% 65
COM-2225 | ELC 6 9| 66.67% 11 . . . . . . . .
HHLC 12 16| 75.00% 16 . . . 0 9 11| 81.82% 11
www 35 72| 48.61% 72 40 65| 61.54% 65 40 76| 52.63% 81
Dayton . . . . . . . . 9 12| 75.00% 13
COoM-2230 www 13 15| 86.67% 15 7 13| 53.85% 21 20 22| 90.91% 22
COM-2235 | Dayton . . . 0
cvce 4 8| 50.00% 8 . . . . . . . .
COM-2245 | Dayton 11 14|  78.57% 14 . . . . . . . 0
www . . . 0 14 21 66.67 % 21
COM-2270 | Dayton . . . 0 . . . 0 . . . .
COM-2278 | Dayton 9 15|  60.00% 15 7 12|  58.33% 12 16 21| 76.19% 22
T cvce . . . . . . . . 8 10| 80.00% 10
Dayton 8 10| 80.00% 10






Org (Div, Subj, Crs, Sect) > LCS > COM
Time (Fiscal Year, Term) > FY2014-15

Sort_Term 14/FA 14/SU 15/SP
Success Success Success
Success Success Success
and Non | Success and Non | Success and Non | Success
cs:f.:t Success Rate Seatcount Cs:tfr:t Success Rate Seatcount cs:uartlt Success Rate Seatcount
Count Count Count
Course Location
Dayton 9 14| 64.29% 14 . . . . . . . .
COM-2287
www 16 20| 80.00% 20 . . . . 16 23| 69.57% 23
COM-2290 | Dayton . . . . 10 16| 62.50% 16
COM-2297 | Dayton 2 2| 100.00% 2 . . . . . . . .
Total 1,475 2,430, 60.70% 2,545 704 1,010 69.70% 1,079 1,478 2,349| 62.92% 2,476

Data Source: ProgramReview_CoursesCube
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Org (Div, Subj, Crs, Sect) > LCS > COM
Time (Fiscal Year, Term) > FY2015-16

SINCLAIR

COMMUNITY COLLEGE
Research, Analytics & Reporting

Course Success Rates

Success=ABCPS

Nonsuccess=DFNUW

(All other grades were excluded from the calculation.)

Sort_Term 15/FA 15/SU 16/SP
Success Success Success
Seat " | and Non | Success | gooicouny| SSeat | and Non | Success | goarcount| >'Seat | 2nd Non | Success | s icount
Count Count Count Count Count Count
Course Location
cvce 6 8| 75.00% 8 . . . . 4 5 80.00% 5
COM-2201 | Dayton 40 51 78.43% 51 11 14| 78.57% 14 39 55| 70.91% 56
www 11 24| 45.83% 24 . . . 17 22| 77.27% 22
cvce 62 80| 77.50% 84 17 19| 89.47% 19 55 70| 78.57% 72
Dayton 491 823 59.66% 854 141 218 64.68% 235 415 711 58.37% 742
e ELC 32 38| 84.21% 38 8 10| 80.00% 10 25 39| 64.10% 41
HHLC 32 41 78.05% 42 4 71 57.14% 7 15 28| 53.57% 29
PCLC 7 11 63.64 % 11 5 5[ 100.00% 5 6 8| 75.00% 8
www 171 292 58.56% 317 150 236 63.56% 236 219 360 60.83% 387
cvce 43 46| 93.48% 51 14 16| 87.50% 16 31 41| 75.61% 46
Dayton 308 471 65.39% 496 126 164| 76.83% 186 266 387 68.73% 426
T ELC 30 39| 76.92% 40 6 8| 75.00% 9 16 271  59.26% 27
HHLC 26 46| 56.52% 47 9 10|  90.00% 10 25 30| 83.33% 31
PCLC 9 10|  90.00% 10 . . . 0 14 15| 93.33% 15
www 48 90| 53.33% 929 36 59| 61.02% 59 20 24| 83.33% 27
cvce 5 6| 83.33% 6 . . . . . . . .
COM-2220 | Dayton 6 16| 37.50% 16 9 10|  90.00% 11 21 23 91.30% 23
www 13 18|  72.22% 19 7 9|  77.78% 9
cvce . . . . . . . . 19 20( 95.00% 20
Dayton 37 49|  75.51% 49 8 12|  66.67% 12 50 66| 75.76% 66
COM-2225 |ELC 3 3| 100.00% 5 8 10| 80.00% 10
HHLC . . . 0 . . . . . . . .
www 23 42|  54.76% 44 40 53| 75.47% 54 50 67| 74.63% 69
Dayton . 14 16| 87.50% 16
COM-2230 R 0 . . : )
e cvce . . . . 4 4| 100.00% 4
Dayton 8 9| 88.89% 9
cvce 0 . . . .
COM-2245 | Dayton . . . 0 . . . . 11 16| 68.75% 16
www 10 24| 41.67% 24 11 15| 73.33% 15
COM-2270 | Dayton 1 1| 100.00% 1 1 1| 100.00% 1 . . . .
COM-2278 | Dayton 14 17| 82.35% 20 9 13|  69.23% 14 17 23| 73.91% 25
COM-2285 | Dayton 7 7| 100.00% 7






Org (Div, Subj, Crs, Sect) > LCS > COM
Time (Fiscal Year, Term) > FY2015-16

Sort_Term 15/FA 15/SU 16/SP
Success Success Success
Success Success Success
and Non | Success and Non | Success and Non | Success
Csoetfrzt Success Rate Seatcount Cs::r:t Success Rate Seatcount Csoetfrtt Success Rate Seatcount
Count Count Count
Course Location
COM-2286 | Dayton 12 12| 100.00% 12 .
COM-2287 Dayton . . . 0 . . . . . . . 0
www 11 18| 61.11% 19 8 13| 61.54% 14 16 24|  66.67% 24
Total 1,459 2,285 63.85% 2,396 621 893 69.54% 937 1,383 2,097| 65.95% 2,213

Data Source: ProgramReview_CoursesCube
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Org (Div, Subj, Crs, Sect) > LCS > COM
Time (Fiscal Year, Term) > FY2012-13

SINCLAIR

COMMUNITY COLLEGE
Research, Analytics & Reporting

Course Success Rates

Success=ABCPS

Nonsuccess=DFNUW

(All other grades were excluded from the calculation.)

Sort_Term 12/FA 12/SU 13/SP
Success Success Success
“Seat” | andNon | Success | scatcount| > Soat | SnINOT | Suecess | soatcount| *Seat | 219 N1 | S4ecess | etcoun
Count Count Count
Course Location
COM-201 |Dayton 10 12|  83.33% 12
cvce 26 34| 76.47% 34
Dayton 179 259  69.11% 263
COM-206 |ELC 5 8| 62.50% 8
HHLC 20 28 71.43% 29
PCLC . . . 0
cvce 14 15| 93.33% 15
Dayton 131 175| 74.86% 177
ELC 9 13|  69.23% 13
COM-211 e 11 12[ 91.67% 14
PCLC . . . 0
www 12 15|  80.00% 15
COM-220 (www . 14 20 70.00 % 20
cvce . . . 0 . . . .
com-2201 Dayton 26 43| 60.47% 43 21 40| 52.50% 40
cvce 44 59| 74.58% 60 40 55 72.73% 55
Dayton 463 776|  59.66% 792 458 817 56.06% 824
e ELC 12 23| 52.17% 23 9 16| 56.25% 16
HHLC 16 23|  69.57% 23 19 24| 79.17% 24
PCLC 14 21|  66.67% 21 5 14| 35.71% 14
www 194 340 57.06% 355 182 354 51.41% 375
cvce 27 29  93.10% 29 38 49|  77.55% 49
Dayton 321 475  67.58% 494 276 414  66.67% 417
COM-2211 ELC 35 53 66.04 % 56 34 53 64.15% 56
HHLC 41 55| 74.55% 59 42 55| 76.36% 58
PCLC 7 12|  58.33% 14 7 11|  63.64% 11
www 52 115| 45.22% 118 74 140| 52.86% 148
cvce 7 8| 87.50% 8 . . . .
COM-2220 | Dayton 17 24|  70.83% 24 22 25 88.00% 25
www 19 28| 67.86% 28 17 271  62.96% 27
cvce 9 12 75.00% 12 . . . .
COM-2225 | Dayton 72 91|  79.12% 93 97 119| 81.51% 121
ELC 10 13| 76.92% 13 16 17| 94.12% 17






Org (Div, Subj, Crs, Sect) > LCS > COM
Time (Fiscal Year, Term) > FY2012-13

Sort_Term 12/FA 12/SU 13/SP
Success Success Success
Success Success Success
Seat gng c’ig'; Su;:;ss Seatcount| Seat g:g c’i‘;'; Su;:;ss Seatcount| Seat gﬂg c’:‘;'; Su;:;ss Seatcount
Count Count Count Count Count Count
Course Location
HHLC 16 19| 84.21% 19 . . . 0
COM-2225
www 57 87| 65.52% 89 66 103 64.08% 107
cvcc . . . 0
-2230
com-22 Dayton . 17 19| 89.47% 19
cvce 0 . . . .
COM-2235
Dayton . . . . 8 11 72.73% 11
COM-2245 | Dayton 5 8| 62.50% 8 . . . .
COM-225 |WwWwW . . . . 61 69| 88.41% 70 . . . .
COM-2278 | Dayton 6 12| 50.00% 12 17 21 80.95% 21
COM-2286 | Dayton 8 8| 100.00% 8 . . . .
D X .7
T ayton 16 18| 88.89% 18 11 16| 68.75% 17
www 15 27| 55.56% 27 34 51 66.67 % 51
COM-2290 | Dayton . . . . 1 1| 100.00% 1
COM-270 |Dayton 1 1| 100.00% 1
COM-278 |Dayton . . . . 5 10| 50.00% 10 . . . .
Total 1,509 2,379| 63.43% 2,446 498 671 74.22% 681 1,511 2,452| 61.62% 2,504

Data Source

: ProgramReview_CoursesCube











